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Introduction

The world of digital media is changing at the fashion industry. Its constantly evolving
technologies, and the way people are using them, are transforming not just how we access
our information, but how we interact and communicate with one another on a global
scale. It’s also changing the way we choose and buy our textile products and fashion-
design services.

People are embracing digital technology to communicate in ways that would have
been inconceivable just a few short years ago. Digital technologies are no longer the
preserve of tech-savvy early adopters, and today ordinary people are integrating them
seamlessly into their everyday lives.

The global online population was around 7 billion at the end of 2015. Projections
suggest that figure will hit 8 billion by 2021. [11] In the developed world internet access is
becoming practically ubiquitous, and the widespread availability of always-on broadband
connections means that people are now going online daily to do everything from checking
their dress, wears textiles to shopping for their fashion product.

Literature review

The demand for weaving, sewing-knitting industry products is dynamic and
selective. When choosing and purchasing products, its aesthetic values are of primary
importance. These aspects are driven by the development of the light industry goods
market, in terms of design and fashion. The research focused on the modern fashion
industry and its development of the sewing-knitting industry is worth noting the scientific
research of scientists from countries such as Italy, Turkey, China, India, which are highly
developed. The methodological foundations of the fashion industry as a result of fashion
ideas and commercialization of design, production, business have been researched by
Fatma Youngc¢ Unay and Cemal Wizards. [4] The research is based on the idea of "creative
fashion and intellectual business" and the need for effective marketing strategies in the
fashion industry, not just marketing management. Scientific and theoretical aspects of the
study of the features of the competitiveness of weaving, sewing-knitting enterprises are
the research directions of many foreign scientists. Economist scientist U. Rathnayaka
highlighted the importance, methods of digital marketing in the textile and fashion
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industry. He explained the methods of applying marketing strategies in the fashion
industry.[6]

Russian scientists D. Beznyuk, D. Desyatnichenko, F. Parmon have achieved
significant results in their scientific works, detailing the impact of the fashion industry on
changes in society and the theoretical basis of its activities. [3]

In particular, among the Uzbek economists and researchers U. Vakhidova, H.
Kamilova, G. Karimova, and others studied and commented on the development of the
textile and garment industry, the features and components of fashion, the organization of
the fashion industry.[7]

Despite the research work carried out in this area, research is not enough on the
current competitiveness of enterprises in weaving, sewing-knitting industry in modern
Uzbekistan, improving their socio-economic efficiency through marketing strategies,
defining promising assortment strategies, developing the fashion industry.

Research Methodology

In this study used induction and deduction, dynamic series, economic and statistical,
analysis and synthesis, statistical grouping, monograph research, and other research to
identify the potential of light industry products. The production potential of the light
industry is examined in terms of determining their ability to further diversify the range, use
market information, apply fashion tools, methods for deep penetration into selected
foreign markets, as well as achieving the necessary economic efficiency.

Analysis and results

The textile industry occupies a leading position in the economy of the Republic of
Uzbekistan, with sufficient raw materials, qualified personnel, and labor. The development
of the textile industry, which is Uzbekistan's strategic sector of the economy of our
country, the expansion of markets, and improving the competitiveness of products is one
of the topical issues

Nowadays, the textile industry occupies an important position in the economy of
the Republic of Uzbekistan and is at the center of industrial production. This sector
produces products for public consumption, which, in turn, ensures a large portion of the
market. Additionally, the industry provides a large number of jobs for the country's
population, including the employment of women in the industry, which allows them to
maintain a demographic balance in industrial areas. One of the most important factors is
the growth of export potential. Uzbekistan has a rich raw material base for the
development and provision of all sectors of the light industry, and also adequate
conditions for the rapid development of the economy.

As a result of the reforms carried out in the Republic of Uzbekistan, the growth of
the number of enterprises in the weaving, sewing-knitting industry is creating a strong
competitive environment. In this case, the main challenge facing businesses is to maintain
their competitiveness and prevent the risk of being squeezed out of the market in various
ways. To further deepen the reforms in the textile and clothing industry, to create
favorable conditions for the rapid development and diversification of the sector, several
efforts are being made to increase the volume of investments in the deep processing of
textile products and export of finished products.

Measures are taken to create more than 80 percent of the country's cotton fiber
and more than 45 percent of the yarn produced in the country, as well as the export of
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finished products in 2020 at $ 1.6 billion. Privileges and preferences for the development
of leather and footwear and fur industries, as well as the export potential, allowed to
increase the production of ready-made leather by 6% and leather production by 44%.

Production of the light industry in Uzbekistan is increasing day by day. Production of
the light industry in Uzbekistan is increasing day by day. Industrial goods have been
produced in the 2014 year 84011.6 billion Sum, in the 2015 year 97598,2 billion Sum, in
the 2016 year 111869.4 billion Sum, in the 2017 year 148816,0 billion Sum, in the 2018
year 235340,7 billion Sum. Textile goods had been produced in the 2017 year 16,763.3
billion Sum, in the 2018 year 24835.2 billion Sum, and increased by 113.3% compared to
the 2017 year. Clothing goods had been produced in the 2017 year 6108.2 billion Sum, in
the 2018 year 7732.2 billion Sum, it is increased by 104.9% compared to the 2017 year.
Leather and related products had been produced in the 2017 year was 1414.6 billion Sum,
in the 2018 year 1647,9 billion Sum, and it is increased by 102.1% compared to the 2017
year. [9] Table 1

Table 1
Indicators of light industry production for 2014-2018 years
Ne  Types of products Measure 2014y 2015y 2016y 2017y 2018y
1 | Industrial products billion 84011,6 97598,2 111869,4 148816,0 235340,7
sum
2 | Textile production billion 10839,5 13241,7 13335,3 16763,3 24835,2
sum
3 Clothing billion 1308,7 1585,3 4318,5 6108,2 7732,2
manufacture sum
4 Production of billion 527,2 757,9 981,4 1414,6 1647,9
leather and related sum
products

Sourse: Uzbekitan Department of Statistics information for from 2014 to 2018 years.

Diversification and expansion of production of high value-added textile, sewing and
knitwear, leather shoes, and fur products, as well as attracting potential foreign investors
through the deep and sustainable development of the light industry, deep processing of
local raw materials. The following works are defined:

1. based on the deep processing of raw materials, the target parameters for the
production and export of textile, sewing and knitwear, leather shoes and fur products for
2020 - 2025 based on market requirements are developed;

2. “The Road Map” for the support and accelerated development of the textile,
sewing and knitwear, leather shoes, and fur industries for 2019-2020 has been approved.

In our country’s light industry enterprises are given some privileges:

-enterprises with a share of export of finished sewing and knit products in total
gross revenue by the end of the reporting period are exempt from property tax until
January 1, 2023;

-the taxable income tax base of textile, sewing, leather, footwear, and fur industries
will be reduced by seven years in equal shares for the cost of building modern cleaning,
and sewerage facilities.

Based on the deep processing of raw materials, a target program for the production
and export of Textiles, sewing, leather shoes, and fur products with high added value has
been developed, based on the requirements of the market, for 2020-2025 years. According
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to him, textile and sewing-knitted products are planned to produce 4225.5 million USD in
the 2019 year, 5861.6 million USD in the 2020 year, 8058.2 million USD in the 2021 vyear,
11319.3 million USD in the 2022 year, 12514.1 million USD in the 2023 year, 13764.6
million USD in the 2024 year, 3.5 times more than in 2019 by 2025 years. Finished yarn
finishing, 471,0 million sg. the meter in the 2019 year location if by the 2025 year this
indicator increased by 3 times to 1425,9 million sq. The production of ready-made knitted
fabrics will increase in the 2025 year by 546 thousand tons in comparison with the 2019
year in 3,1 times. The production of sewing and knitting products will increase in the 2025
year by 3205.3 thousand units in comparison with the 2019 year in 4.1 times. And the
volume of textiles and sewing and knitting products export is planned to increase by the
2025 year to 7075,00 million USD and to 3.3 times more than in the 2019 year. It can be
seen that the main goal of the production and export development of light industry
products has been set in our country. [9] Table 2

Table 2

In Uzbekistan textile and sewing — the production and export of knitted products is
planned for 2020-2025 years

Neo Product name Prediction
Measure 2019
2020y. 2021y. 2022 y. 2023 . 2024 y. 2025y

1 Production
volume of textile Million
. 4325,5 5861,6 8 058,2 11319,3 12514,1 13764,6 15028,5
and sewing usD
products
2| Threads thct’;;‘:”d 6237 7703  921,4 930, 974,3 990,3 10325
2.1 | Threads of which thousand
painted and tons 182,5 223,6 248,5 276,0 413,0 463,8 470,5
mixed
3 Ready yarn, total: million
square 471,0 963,4 1061,9 12379 12534 1364,2 1425,9
meters
3.1  Readyyarn
including ready-
made cotton
fabrics
(mixed, synthetic, million
wooly, wool- square 130,3 223,6 248,5 276 413,6 463,8 470,5
mixed, blanket, meters
decorative
furniture,
technical, special
fabrics)
4 Readyknitwear thct’gzznd 1748 2275  350,0 = 406,8 520,0 540,0 546
> Sewingand million 790  1070,6 1680 2850 22483 = 30800 32053
knitting products units
6 Textile Gallantry Billion sum 72 106,5 156,8 191,6 221,3 278,1 360,5
7| Socks ";';'i'fsn 260,8 3124 3259 4093 415,1 421,8 427
8 Exports of textile Million
and garment USD 2156,4 2703,3 3130 3908,3 4760,0 5731,9 7075,0
products

Source: http://stat.uz & http://www.lex.uz/docs/4516526
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It is well known from the indicators of light industry production in the textile
industry of Uzbekistan. As it turns out, the region of Uzbekistan has great potential for the
development of the textile and garment industry. With this in mind to increase the
competitiveness of our enterprises both in the domestic and foreign markets, it is
necessary to produce fashion textile products that are in demand in the market.

Manufacturers of France and ltaly, taking their place in the fashion industry
products, are becoming a worldwide tradition. Consumers are becoming increasingly
aware of the emerging fashion outfits that are becoming fashionable - media outlets, the
internet, and television. Consumers are becoming more and more interested in innovation.
As cultures of countries around the world come together, their dress and behavior are
being combined. This phenomenon, in turn, will not affect culture. For example, dresses
that originate in the west are equally acceptable in both the west and the east.

Fashion is a part of social life. Each time, its fashion has evolved. Fashion changes
directly to the level of supply and demand. Fashion also changes directly in the income of
people, as fashionable clothes in a high-income country cannot become a tradition in a
low-income country, because they cannot buy it. Fashion evolves and repeats in every age.
It is a fashionable way of dressing, which has emerged in a fashionable period in the
garment industry. The spread of fashion can be divided into two. The first is narrow, ie,
mahalla, rural, urban, and secondly, a wide range of country and international fashion. In a
narrow range of dresses, national authenticity prevails. Although a wide range of dresses is
made in a particular country, the influence of other countries is on it. The development
and spread of fashion are becoming more and more common at the same time, not just
from one country to another. This, of course, is the result of civilization.[1]

Why fashion industry need a digital marketing strategy? The simple answer:
because without one you’ll miss opportunities and lose business. Formulating a digital
marketing strategy will help you to make informed decisions about your foray into the
digital marketing arena and ensure that your efforts are focused on the elements of digital
marketing that are most relevant to your business.

Clothes manufacturers need to study consumer behavior and analyze fashion trends
and make predictions before entering the domestic and foreign markets. Businesses can
attract customers using digital media and become the best partner for them in the long
run. Figure 1.

In the face of market competition, the Internet has become a driving force for
pages, social networks, and businesses to attract consumers. That is why businesses try to
place their products on various Internet networks, first of all, to promote their products to
consumers. Consumers are increasingly using online and offline channels to find and learn
about fashion products. Digital marketing achieves its marketing goals through the use of
technology and digital tools. It is the promotion and promotion of goods or products
distributed through digital channels such as search engines, websites, social networks,
email, and mobile applications. Besides, digital marketing has become a central marketing
strategy for companies to increase revenue and open a business.
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Figure 1: The role of digital marketing in the fashion industry [6]

Digital marketing techniques are essential, fundamental, and decisive for the
prosperity of any business. As a result, graduates who can effectively use digital
technologies, traditional marketing skills are in great demand. Without a coherent strategy
of engagement and retention through digital channels fashion business is at best missing a
golden opportunity and at worst could be left behind, watching your competitors pull away
across an ever-widening digital divide. Unlike conventional forms of mass media
marketing, the internet is unique in its capacity to both broaden the scope of fashion
marketing reach and narrow its focus at the same time. Using digital channels you can
transcend traditional constraints like geography and time zones to connect with a much
wider audience. At the same time, digital technology allows you to hone the fashion
marketing messages with laser-like precision to target very specific niche segments within
that wider market. Implemented effectively, it can be an incredibly powerful combination.

The behavior of buyers in the fashion industry is changing day by day. Customer
behavior is the thoughts and actions of the process of selecting and purchasing fashionable
goods. These behaviors have a specific system and are reflected in the "Black Box" model
of customer behavior, which consists of inputs, processes, and outputs. The fashion
commodity markets are changing and influencing several factors.

Applying digital marketing strategies in the fashion industry of our country to
establish effective communication with consumers, to meet their needs promptly.
Effective implementation of digital marketing strategies in the fashion industry will provide
a broader range of consumers.

Conclusion/Recommendations

The importance and importance of digital marketing in the development of
informatization, mass introduction, and use of modern information technologies,
computer technologies, and telecommunications in all areas of economy and society, as
well as the increasing consumer demand for information.
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One of the most effective ways to use digital marketing strategies is to increase the
sales volume of our clothing and textile businesses. With the help of digital marketing,
sewing and textile products make products appear in the eyes of the ideal consumers and
become aware of the brand of the enterprise and strive to buy the product. However, the
clothes that the population of our country buys attracts the majority of consumers,
because Europe is a popular culture and represents foreign brands. This is one of the
biggest challenges our local garment industry is facing.

When using digital marketing in the fashion industry we offer:

- Informing consumers with ads on social networks;

- Promotion of shares;

- Online manuals to inform consumers of goods;

- Promoting online customers to attract new customers;

Collaborating with fashion houses, design centers, and local apparel makers is a key
tool in gaining a wider range of consumers and increasing competitiveness through the use
of digital marketing strategies in market activities.
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