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AHHOTauuA

CYHITM Mnnnapaa mamnakaTaap aKCNopTMaa TapKMOUI cuaXKUIWNGp Ky3aTUanb, Xxankapo caBaosna
XM3MaTNAPHUHT yaywn opTnb 6opmoKkaa. Xap 6up MUANUIA UKTUCOAMET Ma3Kyp TeHAEHUMAHU
nHobaTra ONraH Xo/i4a WCAOXOT/NIAap amManra  OWUPUILIM  XaMAa@ KaxOH  Xy»Kanaurura
WHTerpauManawysga xusmatnap 603opu  Takaud 3TaéTraH MMKOHMATAApPAAH CamMapanu
doiganaHmwra abTM60P KapaTULLM I03UM.

Kanur cysnap: xnuamart, akcnopTt, axbopoT TexHonoruanapu, INCOTERM, xankapo caBao

OCOBEHHOCTU PA3BUTUA MEXAYHAPOAHOW TOPrOB/IN YCNYTAMU

AHHOTauuA

B nocnegHue roabl HabAOAAKOTCA CTPYKTYPHbIE UBMEHEHWSA B SKCMOPTE CTPAH, YBENMUMBAETCA A0NA
YyCAyr B mMexayHapogHon Ttoprosne. Kaxaana HauMOHa/bHas 3KOHOMWKA AOJ/IKHA OCYLLECTBAATD
pedopmMbl C Y4€TOM 3TOM TEHAEHUUU U yAensaATb BHUMaHME 3OPEeKTUBHOMY MCMO/b30BAHUIO
BO3MOKHOCTEMN, NpeasiaraembiX PbIHKOM YCAYT NMPU UHTEMPaLIMM B MUPOBYHO SKOHOMMUKY.
KntoueBble cnoBa: ycnyru, skcnopT, MHGopmMaumoHHble TexHonormun, INCOTERM, mexkayHapoaHas
ToprosnA

XANKAPO XU3SMAT/NAP CABOAOCUHUHT PUBOKNTAHULL XYCYCUATNIAPU

Abstract

In recent years, structural changes have been observed in the export of countries, the share of
services in international trade has increased. Each national economy must implement reforms
taking into account this trend and pay attention to the effective use of opportunities offered by the
services market when integrating into the world economy.

Key words: services, export, information technology, INCOTERM, international trade

Kupuwi

AX60pOT Ba KOMMYHMKaLUWS TEXHOJIOTUAMAPU TapaKKMETKU, TPAHCMOPT Ba TalUWLL
UMKOHUATNIAPUHUHT KEHranuwu, WYHUHTAEK, MamM/iaKaTiap ypTacMaarn Kyn TOMOH/lama
a/IOKaNapHUHT  PUBOMKMAHULUM  HaTUXKACcMOA@ Xa/lkapo CaBAO, XyCyCaH, Xu3maTtnap
CaBAOCUMHUHI XaXXMU WNUNJaH-Mmuara optmb 6opmokaa. AMHMKCA, XanKapo TpaHcnopT
KOPMAOPNAPUTa YMKUL MMKOHUATKU, TabuUMI XycycuAaTnapuaaH Kenmb UYMKKaH X043,
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yeknaHraH Y36eKnctoH Kabu mamnakatnap yyyH axoH 6030pura xusmaTnap CaBAoCw
OPKaNU KUPULIHUHF axaMUATU OKopU xucobnaHagu. CyHITKM Munnapaa xm3amaTtaap caBao
Xa*KMu ToBap/iap caBaocura HMcbaTaH HOKOPM ycuL cypbaTaapuHKN Kaa 3Tub 6opaéTtraHu
Ma3Kyp MYHANULW UCTUKOONLQ AHTU UMKOHUATAQP TaKAUM STULLINHU KYPCaTMOKAA.

Apabuétnap wapxu

NKTUCOAMET Ba TalLKW CaBAO MaB3ysapura bafulinaHraH MAMUIA UWNapaaH KypuL
MYMKWHKK, XM3MAT/IapHU TALLKK CaBa0 06beKTU cudaTnaa sTUW HMCOaTaH Key bolnaHraH.
XycycaH, 1970-1980 munnappa ToBapaap Ba XM3Mat/iap CaBAOCUHUHT GAPKAN KUXATAApH
loctak JluH, Beppu JleoHapa Kabu ONMMNAPHUHT wwnapuaa Kypcatmb yruaradl.
Hatuxkapga, xusmatnap 6unaH 60F1nK 3KCNOPT GA0NMATU XaM y3ura X0C KUMMHYUAMKANAP
KenTnpmb umkapuium Jin JlaxpeHrep TOMOHMAAH TabKuanaHraH?2.

XM3maTnap 3KCNOPTUMHWM TALIKUA 3TULWW, Xapuaop 6unaH anoKafop/vK Japarkacw,
LWWYHUHIAEK, UCTEBMOJIHUHT XYCYCUM YHCYpAapu KennHyanuk Masanrn, MaptmHb CtuseH
Kabu KaTop OIMMNAPHUHT TaAKUKOTNapuaa éputunran’.,

AlHaH XanKapo XM3maTnap CaBAOCU TeHAeHuuAnapu aca Poccuanvk uKTucoaum
MBaHOBAHWMHI UWAApPUAA XaM ypraHuaradH 6yamb, xu3amatnap COXaCUHUHE Typau
WyHanuwnapu, yHuUHr GATT 6yiuua TacHudnaHuwm KeHnr oumb 6Gepunran?. fAHa 6up
TaAKMKOTYM, leHncoBa XxaM XM3MaTNaPHM alHaH XaNKapo caBAo HyKTau Ha3apuaaH 2 Typra
aXpPaTULLHKU TakAn 3Tran>.

V36eKUCTOHAMK MKTUcoaun onumnap W.C.A6aynnaes, B5.X. Ky3uboes wuwnapuaa
XM3MaTAap 3KCNOPTUHMHT MUHTAKaBUIt XYCYCUATAAPUHM Taxaun 3TraH®.

Hatuxkanap Ba myxoKamanap

CYHIrM Mmnnappa Xxm3matnap CaBAOCUHUHI HOKOPWU YCUL CYypbaTNapMHU Ky3aTULl
MYMKUH. BUPOK YHWUHI YMYMWIA XaNKapo caBao xaXmupaarn yaywwm 2023 unngarvHa
MNaHaemuagaH oNAMHIM AaBP KypcaTKUUYNapura AKMHNAWraHUHU KYpUWUMU3 MyMKUH (1-
skaggan). YTraH 5 inn mobaiinnaa 2019 sa 2023 iinnga Xxankapo caBAOHUHT Kapuiib TypTAaH
BMpP KUCMU XM3MATNAP XMCCacura TYFPU KeIFaHUHU KYPULLMMU3 MyMKUH. LLyHUHTaek, 2021
Mmnga yHuHr ynywu 21,7 dousHM Kang 3Tmb, Taxaun 3TUNAETraH AaBp YYyH 3HT Kam
6YNraHMHM XaM TabKMaNaLWw N03UM.
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1->xapBan
Xankapo caBao AMHaMUKaAcK
Wunnap ByTyH»KaxXoH Xusmartnap Ymymnii caBgopa
3KCNopTH 3KCNopTH XM3MaT/ap yaywm
mapg. AKLU gonnapu dousnappa
2019 25599,5 6278,5 24,5%
2020 23060,8 5189,2 22,5%
2021 28836 6256,5 21,7%
2022 32875,1 7218,4 22,0%
2023 32076,5 7822 24,4%
2023 iunpa 2019 125,3% 124,6% -
Munara Hucbatah,
dousnapaa
Manba: https://www.wto.org/english/res e/statis e/statistics2023 e.htm catimu

MavaymMmomaapu acocuda maliépaaHaaH.

agBangaH ycui cypbatnapu Aeapam skuH 6yaraHuHU Kypuw MyMKUH, bupok 2021-
2023 nunnapra anoxmuaa Taxaun 3tunaca, MNaHaemusgaH KemunHrnm aaspaa Xuamatnap
3KCMOPT Xa*KMK yCULL Agaparkacn HUcbaTaH KopK BYAraHn KypuHaau. Arap yMyM»KaxoH
akcnopTu cyHrrv 3 nunga 11,2 poms Kywmmya ycuiira spuiiran 6ynca, xmamatiap aKCcnoptm
Xaxmuaa ywby pakamnap 25,0 ¢ousHm Tawkmn 31am. Anbatra, 2020-2021 1imn
KYpCaTKM4YNapu KOpWU cypbaTiapga nacavraHu lMaHgemua, xamaa yHaa 6enrmnaHraH
YyeKknoBnapra OKOPM ce3yBYaH OYAraH Xxu3maT Typaapu 3SKCAOPTUHMHI Nacanuiu
HaTuXacmaa o3 bepaum.

X13maTnap sKCNOPTUHUHE 2 Typu: TPaHCNOPT Ba Typuam (caéxat) xmuccacmura 2019
NUNAA XKaMU XM3MaTIap SKCNOPTUHUHT Kapuitb 40 pounsaaH OKOPU KUCMU TYFPU KenraH (2-
¥aasan). by MKKM TapmokK 3ca COVID-19 HaTu»KacuMaa KUPUTUATAH YEKIOBNAP 3HT Kyn
TabCMpP 3TraH coxanap xmcobnaHagu.

2-3KapBan
Xankapo xusmarnap CaBA4OCUHUHT TAPMOK TapKUbu
Xusmartnap Xusmarnap akcnoptm Ymymuia  3kcnoptaa | 2023 unaa 2019 idmara
Typnapu xaxkmu, mapa,. AKLL Xu3martnap ynayww, | HUcbataH  xusmartnap
aonnapu dousnappa akcnopTtn, pomnsnapaa
2019 2023 2019 2023

HKamu 6278,5 7822 100,0% 100,0% 124,6%
Xusmarnap
TpaHcnopT 1046,7 1352 16,7% 17,3% 129,2%
Caéxar 1492,6 1521,4 23,8% 19,5% 101,9%
ToBapnap 236,9 273,1 3,8% 3,5% 115,3%
6unaH 60FNUK
Xn3matnap
Bowka 3502,3 4675,5 55,8% 59,8% 133,5%
Xn3matnap

MaHba: https://www.wto.org/english/res e/statis e/statistics2023 e.htm calimu

Mabaymomaapu acocuoa malépaaHaaH.
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OKopuaarn pakamnapgaH KYpUWKMMM3 MYMKUHKKU, XanKapo YpPU3M XM3MaTaapu
xaxkmu 2023 nunga 2019 mn KypcaTKuunapu Aapaxkacura etraH 6ynca, TpaHcnopT
XM3MaTNApPU YMYMWUIA XM3MaTAap YCUWIKMAAH OKOPM CypbaTiapAa KeHrannmb 6opmokaa.
Hatuxkapa yHUHT yaywm 0,6 6upnmkka optmb, xaxkmu 1,4 Tpunnvon AKLL gonnapura etgw.
Yenmw cypbatMaarn TaBOPYTHUHT IOKOPUAUIM  XWM3MATNap 3KCMOPTUHUHI reorpaduk
TapKMbMAa xam KysaTunagm. JHr KOKOpPW yaywra sra 6ynraH 5 mamnakat KypcaTKuynapu
TaX/IMN STUATAHUAA, CE3UNAPAU TAPKNOUI cumKnwnap KysatnamaraH. AKL Y3MHUHT eTakuu
NO3MUMANAPUHM YWNA6 Typuwra spuwraH, 6BUpPoK 3KCNOPT XHKMUHUHT YCULW CypbaTaapu
6ewnmK y4yH aHr nact 6ynmnb, 114,4 ponsHM TalKKUA 3TraH. DHT Kopu Ycuw UpnaHamsapa
Ky3aTuaraH 6ynn6, 154,4 donsHm Kang, KUATAH, WYHUHTAEK, MaMIaKaT YMYMWUI SKCNoOpTUAA
XM3MaTNap yaywm byimnya xam y maskyp rypyxaa, 65,5 ¢pons 6unaH, sHr oKkopu KypcaTkmura
apuwraH (3-*kaggan).

3-kagBan
Xankapo caBgoHUHI MamaiaKaTaap Kecumumaa
Mamnakatnap Xusmarnap akcnoptu Ymymuii  akcnoptaa | 2023 iimnga 2019 nnra
xaxmu, mapa. AKLL Xu3marnap yaywm, | HUc6aTaH  xu3matnap
ponnapu dousnappa akcnoptu, pomnsnapaa
2019 2023 2019 2023
HaxoH 6278,5 7822,0 24,5 24,4 124,6%
AK LU 868,6 993,8 34,6% 33,0% 114,4%
bytoKk bputaHua 427,1 581,0 48,1% 52,7% 136,0%
fepmaHuns 361,2 432,8 19,5% 20,1% 119,8%
Npnanausa 257,2 397,2 60,3% 65,5% 154,4%
Xutom 281,7 379,6 10,1% 10,1% 134,8%
MaHba: https://www.wto.org/english/res e/statis _e/statistics2023 e.htm calimu

Mavaymomaaapu acocuda maliépaaHaaH.

ByloK BpuUTaHMA 3KcnopTHMAA Xam Xu3maTnapHuHr yaywu 50 ¢doumspaH rokopu
3KaHMHW KYPULL MYMKUH. XM3MAT/Iap SKCMOPTU Xa*KMM YCULL CYpPbaTAAPU XaM toKopu 6yanb,
ywby MKKM MamMnakaT XM3MaTaap sKCNopTMAA eTakinnaphaH caHaAMoOKAa.

Xynoca Ba tTaknudnap

ByryHrn KyHAa MHCOHAAp Typmyw Tap3u rnoban Tyc Kacb sTMOKAA, XaMaa MHCOHNAP
Ba pecycpnap mobunnurm optnb 6Gopmokaa. Hatukapga Hadakat ToBapnap, 6anku
Xn3matnap 6030pUHUHT xam BaliHAaIMMHANNALWYBKU Kadan cypbaTnapaa AaBoM 3TMOKAA.
TpaHCNOPT Xapa)kaTNAPUHWHI  AP30HAALWYBKM, YMYMUN [APOMAZNap AaparKaCMHUHT
opTMLWM, axbopOoT KOMMYHMKAUMA TEXHONOrMANAPU TAPAKKMETM 3Ca Typu3M, TabuMm,
COF/IMKHU CaKNaL Kabu XM3MaTAapPHUHT XaNKapo MUKECAA KeHralMLWMIa 3aMMH APaTMOKAa.

tOKopuaarmnapHM wuHobaTra oAnraH xoa4a, Xap KaHAaWm MamaakaT  MUAAUin
UKTUCOAMETUHN PUBOMNKNAHTMPUWAA TNob6an 6G030pHMHI ywy Kuxatnapura 3bTubop
KapaTMOFfM N03UM, aHMKCA, TOBAapaap TALMLW YY4YH HOKyNaKW reorpadumk xomnawysra ara
Y36eKMCTOH MUCONMAA Ma3Kyp Macana AHaaa Aon3apb axaMuAT Kach sTaau.

Wy cababnu xm3amaTnap ISKCNOPTUAA HOKOPW HaTUXKanapra 3SpuULIraH WAFOP
Mam/iaKaTnap TaxpubanapuHuM YyKyp YpraHuw, ynapAaH OJIMHFaH Xynocanap acocuaa
MUANUA  XM3MaTnap 6030pMHU PUBOXKNAHTUPULW, alHUKca, MCTra Kywuauwpa 6y
NYHanuwra 3apypui abTMbop KapaTUIMOFU N03UM.
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