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Abstract

A relatively new industry, Third Generation Logistics (3PL) has grown rapidly with the advent of the
global market and the Internet, especially e-commerce. Global competition is forcing companies to
become more efficient in delivering products and services to customers. In order to improve the
quality of the delivery service, companies have outsourced logistics services, including packaging,
storage (stock management) and shipment of goods to customers. In addition, communication plays
an important role in integrating activities across the entire logistics value chain. A framework based
on a literature review and case studies is proposed to help companies develop e-logistics systems
to increase their competitiveness.

Keywords: logistics, marketing, comparative analysis of marketing and logistics, transit, marketing
and logistics management.

O‘ZBEKISTONDA LOGISTIKA VA MARKETING SEKTORLARINI RIVOJLANISH ISTIQBOLLARI VA
YECHIMLARI

Ekhsonov J.R.
BTOM mustagqil izlanuvchisi (PhD), TDTU Qo‘qon filiali bo‘lim boshlig‘i.

Annotatsiya

Nisbatan yangi sanoat, uchinchi avlod logistikasi (3PL)* global bozor va Internet, hususan, elektron
tijorat paydo bo‘lganidan beri tez o‘sdi. Global ragobatbardoshlik mijozlarga mahsulot va xizmatlarni
yetkazib berish samaradorligini oshirish uchun kompaniyalarga ko‘prog bosim o‘tkazadi. Yetkazib
berish xizmati sifatini oshirish magsadida kompaniyalar logistika xizmatlarini, jumladan qadoqlash,
saglash (inventarizatsiyani boshqarish) va haridorlarga tovarlarni jo‘natish bo‘yicha autsorsing
xizmatidan foydalandilar. Bundan tashgari aloga logistika giymat zanjiri bo‘ylab faoliyatni
birlashtirishda muhim rol o‘ynaydi. Kompaniyalarga ragobatbardoshligini oshirish uchun elektron
logistika tizimlarini ishlab chigishda yordam berish uchun adabiyot so‘rovi va amaliy tadgigotlar
asosidagi asos taklif etiladi.

Kalit so‘zlar: logistika, marketing, marketing va logistikaning qiyosiy tahlili, transit, marketing va
logistika boshgaruvi.

1 Uchinchi avlod logistikasi (Third Party Logistics) - logistika xizmatlarini yoki bir gator xizmatlarni taqdim etish, yetkazib berish va
2 9 3anzi|ni saglashdan buyurtmalarni boshqgarish va tovarlar harakatini kuzatishgacha bo’lgan sikni mujassamlaydi.
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NEPCNEKTUBbI U PELLEHNA ANA PA3SBUTUA COEP JIOTUCTUKN U MAPKETUHTA B
Y3BEKUCTAHE

AxcoHos [xyc.P.
BLLIEIT camocmosmensHblli couckamens (PhD), KokaHOckul ¢punuan TITY, HayanbHUK omodena

AHHOTaumA

OTHOCMTENbHO HOBAA OTPaC/b, IOTUCTMUKA TpeTbero nokoneHus (3PL), bbicTpo pocna ¢ nosBaeHnem
rno6anbHOro pblHKa U MHTEPHETA, 0COOEHHO 3NEKTPOHHON KOMMepLMKN. TnobanbHaA KOHKYPEHUUSA
3aCTaB/IAeT KOMNAaHUKU NOBbIWATb 3GPEKTUBHOCTb NPEAOCTABNEHNA NPOAYKTOB M YCAYT KAMEHTAM.
C uenblo NOBbIWEHUA KayecTBa CAYKObl [AOCTAaBKM KOMMNAHUM MCMO/Ib30BAZIN  AyTCOPCUHT
JIOTUCTUYECKUX YCAYT, BKIKOYAA YNaKOBKY, XpaHeHue (ynpasaeHue 3anacaMun) U oTrpysky ToBapos
KnmMeHTam. Kpome Toro, KOMMYHUKaLMS UTPaeT BaxKHYHO POJ/ib B UHTErpaLnm AeATe/IbHOCTU MO BCEN
LEeNOYKe CO34aHUA CTOMMOCTM NOTUCTUMKKU. [peanaraetca CTPYKTypa, OCHOBAHHAA Ha o063ope
INTepaTypbl U TEMAaTUYECKUX UCC/IeA0BaHUAX, YTOObI MOMOYb KOMMaHMAM pa3paboTaTb cMcTEMBI
3/IEKTPOHHOM JIOTUCTUKN A5 NOBbILWEHNA CBOEM KOHKYPEHTOCNOCOOHOCTH.

KnioueBble €noBa: /1I0TMCTUKA, MaPKETUHI, CPaBHUTEJIbHbIM aHa/IM3 MapPKETUMHra U JIOTUCTUKY,
TPaH3UT, ypaBAeHUE MapKETUHIOM U JIOTUCTUKOMN.

Introduction

The development of each industry is directly related to the development of the
service industry. Be it industry, agriculture, or any other sector, the service sector is the
driving force that binds all other sectors together, as the product produced in each sector is
delivered to the consumer through the service sector. In this context, it can be said that the
transport sector connects the industry and the service sector and acts as a bridge for all
sectors.

Modern conditions for the existence and development of any economy demand the
urgency of focusing on additional management tools that provide a competitive advantage
for organizations. This is necessary, because the basis of any economy is production, for its
development and support it is necessary to use modern, sufficiently effective parameters of
flow process management. One of the most advanced scientific and practical directions in
this field is logistics and marketing.

The nature and content of these service activities can be regulated by previously
established economic relations, which are able to lose their chaotic orientation and in which
the consumer plays an important role. If the conditions of the market development are
understood objectively, in its formation, the consumer determines the parameters of the
requirements for the product, its technical and economic characteristics, the required
quantity, the delivery period (primarily for various types of equipment), the market is
created by the product creates the necessary conditions for the possibility of distribution
among producers. In addition, in the era of globalization, the competition for consumer
loyalty is increasing.

Literature review

In her research, V.Yarashova highlighted the dynamics of changes in the field of
transport. In addition, he pointed out that the role of geopolitical location is important and
that it has a significant impact on the export-import index. Furthermore, he extensively
covered the schemes that allow access to international transport corridors.[3]

In his article, K.Dadabayev extensively analyzed the development of logistics services,

294/hich are considered an important element of the globalization of the economy and
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international relations. The author mainly considers the essence of logistics service, its
structural elements, he touched on the main indicators of quality from the point of view of
the consumer. The author revealed the tasks, features and quality indicators of the logistics
service. Due to the existing natural and climatic conditions in Uzbekistan, it has been shown
that there are great opportunities for further development and expansion of logistics
services provided in the agro-industrial complex.[4]

In his scientific article, Sh.Lutfullaev specifically focused on the rapid development of
transport logistics in today's service market. The author noted that the transportation and
storage industry in Uzbekistan has prospects for development, and the transport networks
are expanding every year with the efforts of the government. In addition, he emphasized
that air, railway and road transport are considered as the three main branches of the
transport system in the country and the lifeblood of the economy. This article examines the
directions of using modern transport logistics in the country and their prospects.[6]

In his research, P.Madhani highlighted that providing high-level customer service
largely depends on achieving effective coordination and integration between individual
departments of the organization. The researcher has long emphasized the importance of
customer service in satisfying consumer needs and the interface between logistics and
marketing is important for customer service. In order to reach this level, he stressed the
importance of correctly assessing the complex and difficult decision-making in the service
sector, especially in situations involving logistics and marketing functions that would
otherwise create negative situations.[8]

The contribution of this article is a better understanding between marketing and
logistics, that is, improving business processes. In his article, J.Lynch provided a number of
insights that have implications for international food companies, practitioners, and
academics. In addition, customer-oriented ideas that provide greater understanding and
understanding of marketing decisions and logistics problems for the company, decisions and
projects that do not match the production capacity of factories are discussed.[9]

Research methodology

The study examines the "interface" and "literature review" activities between
logistics and marketing decisions and their impact on logistics and supply chains. For this
purpose, the responsibilities of each function and the potential of each functional role within
the company were conducted as the results of the preliminary study. This was important
because marketing and logistics can have different responsibilities in different companies.

Discussion

A business model in transport is one of the ways to successfully implement the
organization's strategic goals. The introduction of innovative technologies and the
development of electronic commerce based on the Internet global network create new
opportunities for business. This leads to the search for new approaches to the formation of
business models that ensure the company's market position and competitiveness. Logistics
and transport companies play an important role in the economy, because the speed, price
and quality of the circulation of goods depend on their consumer demand and, ultimately,
on the financial results of the manufacturing company (for example, transport and logistics
costs can be from 30 to 30 rubles) from % to 70% of the product price (depending on the
industry). In the face of digital competition, the strategic advantages of logistics
megasystems are provided by well-thought-out business models focused on change
management and integration of physical and digital components of logistics activities. In this
regard, the task of adapting the business models of logistics and transport companies to

295

http://igtisodiyot.tsue.uz/journal



http://iqtisodiyot.tsue.uz/journal

“Igtisodiyot va innovatsion texnologiyalar” (Economics and Innovative Technologies) ilmiy elektron jurnali

dynamically changing market conditions and the new opportunities of the digital economy
and the technological structure of Industry 4.0 is gaining importance.

The conducted researches and the solution of the set tasks are based on the use of
dialectical approach, analysis and synthesis, classification, comparison, statistics, expert
assessment and graphic representation methods to study the development processes of the
economic, technical and technological society.

In order to maintain their position in the market, manufacturers are trying to study
more deeply and consistently the direction of movement of the market demands, which
place high demands on the characteristics of the goods and the group of potential
consumers. As a result, marketing complements and develops logistics, linking all links of the
economic process into a mobile, technical, technological and economically coordinated
system. Table 1 presents a comparative analysis of the object and subject of research in the

field of logistics and marketing.

Table 1
Comparative description of the research object and subject in the field of logistics and
marketing
Ne Comparative Logistics Marketing

description

1 | Research object

Material flows circulating in the
market

Markets and Terms for Certain
Goods and Services

2 | Research subject

Optimization of material flow
management processes

Optimizing market behavior for
selling goods and services

The principle of
interaction

To meet the demand on time by
fast and accurate delivery of goods
to the final consumer

Identifies, stimulates and creates
demand

4 | Research method

A systematic approach to the
formation of material resource
transfer chains, as well as public
use methods that find their
application in planning, production
and management of economic
systems

Methods of studying the market
situation, consumer demand and
the formation of a specific offer of
goods and services

5 Final results

Creating project systems that meet
logistics goals: the necessary
product of the desired quality in a
sufficient quantity at a certain
place within the agreed time,
taking into account the
minimization of costs

Recommendations on production
and marketing tactics and
organizational strategy:
determining what product to
produce, the required volume and
time. Accounting for profit from
the sale of goods

The fundamental difference between marketing and logistics is as follows: logistics

focuses more on internal operations while marketing focuses on external operations.
Considering marketing and logistics, taking into account the concept of management,
marketing is focused on the market. Logistics focuses on the flow that determines the
possible ways to increase the material, informational value and utility of the product for the
consumer. Despite the differences in marketing and logistics activities, their functions
overlap.

Generalization, grouping, comparative analysis, expert assessment, deduction,
induction, and systematic approach methods were used to achieve the research goal and
solve the tasks.
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During the analysis, the information obtained from special literature (presented by
various sources: articles, books, reviews, reports) dedicated to the formation and
development of business models of companies, including the logistics and transport sector,
was used.

Customer service is a broad, boundary-spanning activity that takes place both inside
and outside the company. The key to creating a single perspective is integration from within
the organization and among other members of the partnership. Integration within the
company should focus on marketing and logistics activities. These are the main functions
that establish contact with the customer. A firm's pursuit (obtaining and serving demand) is
accomplished through marketing and logistics. Traditionally, marketing and logistics have
been developed separately in many corporations. Ironically, one of the keys to addressing
the roles, responsibilities, and scope of customer service begins with integrating these key
customer contact functions.

This study was based on the fact that the process of developing logistics and transport
systems in different countries has many common aspects, although, of course, different
countries are at different stages of this process. It should be noted that the logistics
performance index (LPI) reflects the state of logistics at the national and international levels
in more detail. According to official data of 2018 (it should be noted that this index is
calculated every two years), the most important competitive advantages in the global
market of logistics and transport services are concentrated in German companies (official
guote from the World Bank). This makes Germany's national, macro-logistics system more
attractive in creating global supply chains. According to the data of 2018, the Republic of
Uzbekistan occupies the 99th place in this rating.

| P|-Germany ==|P|-Uzbekistan
LPI

Compliance with delivery

Cust ffici
deadlines ustoms efficiency

Ease of organization of
Ability to track cargo international
transportation

Competence in logistics

Fig-1. Comparison graph of two countries in the field of logistics?

From the indicators, it can be understood that the issue of logistics in national
transport can have an impact on ensuring the country's high-level ratings. At this point, it is
worth noting that the use of digitization, that is, information and communication
technologies and innovative logistics, in the transportation of goods in the system of
transport and logistics clusters is of great importance. The nature and tasks of logistics
management require that the goods movement management system achieve the most cost-
effective and satisfactory level of service [1]. In this case, the management implements
specific target instructions of the product manufacturing enterprises. For example, there

2 9 7:ormed by the author
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may be instructions such as ensuring the delivery of the product at the specified time with
the lowest cost, maintaining the service level at the appropriate level.

The contribution of an effective transport-logistics system to the country's
development is reflected in 4 (four) directions:

- Promotion of economic growth;

- Increasing labor productivity and competitiveness;

- Support for structural changes of the economy;

- Improving the quality of life.

Broadly speaking, the national transport strategy aims to develop economic sectors
through efficient transport links and more affordable transport, increase international trade,
attract new companies to the country, create new jobs by increasing the level of population
mobilization, reduce production costs, improve productivity and business models. In case of
changes in the economic structures, the possibility of ensuring employment of the
population and the developed transport system are aimed at solving tasks such as expanding
the list of products and services [3].

Logistics activities such as transportation and logistics have undergone several changes
in the history of world trade. All subsystems are affected by events such as industrial
revolutions, new technology transition concepts, and business services. Logistics 4.0 is one
of the areas affected by the Industry 4.0 paradigm.

A number of critical elements of logistics, including warehousing, transportation,
distribution, supply and information services, have been forced to change as a result of
technological disruptions to improve efficiency. Although different definitions of Logistics
4.0 or Smart Logistics (Smart Logistics) are used in the literature, all studies agree on the
specific characteristics of "technological development and autonomous processes".

I Logistics 1.0 I I Logistics 2.0 I I Logistics 3.0 I I Logistics 4.0 I

4 ) 4 A " ) 4 )
«Steam engine *Electrocity and *Information *Internet usage
power mass and «Internet of
«Mechanizatio production communicatio things and
n of transport « Automation of n technologies Internet
the processing *Logistics Service
system management Development
system
\ ) L ) L ) \ y,

Fig-2. Development stages of logistics

Among the developing trends in the world economy, as well as in terms of the
prospective economic and social development of the world, transport services have become
one of the most important sectors in recent years. In addition, the transport service
contributes to the formation and development of the international labor market. Of course,
the development, expansion and increase of the transport sector in the whole world is

298ccompanied by many factors.
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In the era of globalization, the increase in the volume of trade in the world arena
through the development of a particular company requires the rapid movement of products
and resources between different countries. It plays an important role in the organization of
intermodal transportation, unlike various sectors in the transport system [4].

Logistics and marketing may disagree in terms of whether to use free on board origin
or free on board destination pricing when allocating transportation costs. When conflicts
between logistics and marketing are economic in nature, such as mismatch in pricing
decisions, can be sorted out by information sharing between logistics and marketing i.e.
knowing the costs of providing various levels of customer service to determine the trade-
offs between costs and customer service. In this way, collaborative efforts of logistics and
marketing will reduce such conflicts.

Table 2
Comparative analysis of the main indicators of the railway system of the Central
Asian countries (as of the end of 2021)

c [ =
S 3 2 g
(2] - c .!j
Indicators < 2 o <
© = £ 2
N © ~ <
¥ = 5 )
-
Share of transport system in GDP (%) 8 11.5 7.3 9
Length of public railways (thousand km) 14.5 0.68 3.6 4.3
Density of il 1
ensity of transport routes (road/railway, 100 3.6/5.5 | 18.9/4.7 | 12.5/6.1 | 43.2/8.2
sq. km/km)
Cargo volume (million tons) 332 1.4 22 70
Investment volume in the transport sector
17 21 7 7
(2011-2015 yy., min S) 000 0 000 000
Volume of transit traffic (million tons) 18 0.3 9 8

The nature of the transport sector poses great challenges for technological innovation,
mainly due to the complexity of the system as large technical systems with interrelated sub-
sectors.

The transportation business model is how the company makes money, who its
customers are, how the company creates value for its customers, and how the company
makes money from it. For logistics and transport companies, which play an important role
in ensuring the need and competitiveness of products delivered in the digital economy,
determining the time, quality and price of product delivery to consumers, | think this
definition is necessary. The goals of the activities of logistics and transport organizations, in
particular, should be supplemented by ensuring economic growth and increasing the market
value of the company.

Currently, marketing and logistics are closely related to each other in the process of
forming a product manufacturer's offer in the market of goods and services. The interaction
of these areas of activity determines the effectiveness of promoting goods/services in the
market, which is shown in Table 3. Logistics, like marketing, evolves according to changes in

2 9 91e goods/services market.
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Table 3
A change in approach as a result of the interaction of marketing and logistics in the field
of goods turnover

Comparative

description Logistics Marketing Comprehensive approach

Minimizing total . e Optimization of circular
& Profit maximization P

1 | Goal setting
costs processes

Theoretical and
2 . ! Meet demand Change of demand Create demand
practical content

3 | Control object Economic flow Target market Turnover
Nature of . .

4 Systematic Marketable Combined
management

5 | Organizational form Logistic system Marketing system Integrated system

The idea of a managed relationship between suppliers and consumers is based on the
fact that the buyer expects the supplier to work by the firm and different levels of customer
service provided by the selling firm. The relationship between the expectations generated
and the service provided shows the interaction between marketing and logistics [5].

Integration in the operational areas, strategic and even regulatory decisions in the
logistics and marketing system and in the company, the real state and adaptation of logistics
and marketing in the organization and the management structure of the company
(integration of competence), allow it to be effectively oriented. The use of future, long-term
activity and efficiency potentials and the success of the company can be noticed later.

Companies can realize over time that effective logistics is a crucial part of a marketing
strategy that allows them to achieve a competitive advantage.

Conclusion

In conclusion, it should be noted that the transport sector of the Republic of
Uzbekistan occupies a special place in the economy of the country due to geographical,
historical, geopolitical and a number of other factors. Uzbekistan is one of the two countries
in the world (the other is Liechtenstein) that is located far from international sea lanes
through the territories of two or more countries (a landlocked country), so the costs of
transporting export and import cargo, as well as transit flow becomes a decisive factor of
competitiveness.

Improving the activities of logistics centers whose activities in the country are slowed
down. As a result of the increase in the quality and types of logistics services, it is possible
to reduce the cost of transport and other storage and packaging services [6].
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